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Dersin Tiirii Zorunlu
Boliim/Program

Koordinatérii Ogr. Gor. Serdar CANBAZ

Dersi Verenler Ogr. Goér. Serdar CANBAZ

Dersin Yardimcilari

Bu dersin amaci, 6grencilerin pazarlama kavramini anlamalarini ve isletme

Dersin Amaci o L o o
icerisindeki 6nemini kavramalarini saglamaktir.

Pazarlama kavraminin tanimi; pazarlama ile ilgili temel kavramlar;
pazarlama fonksiyonlari; pazarlamada karar verme; pazarlama planlamasi;

Dersin Icerigi pazarlama ydnetim slireci; pazarlamanin gevre kosullari; satin alma
davranislari; hedef pazar kararlari; pazarlama karmasi elemanlarina iliskin
kararlar; pazarlama plani; pazarlama faaliyetlerinin denetimi

- Ogretim Olcme
Dersin Ogrenme Ciktilart Yontemleri Yontemleri
1) Pazarlama ile ilgili temel kavramlan aciklayabilme.

1,2 A B, C D
2) Pazarlama fonksiyonlarini ve aralarindaki iliskileri
aciklayabilme. 1,2 A/B CD
3) Tlketici davraniglarina yonelik érnekler verebilme.
1,2 A, B, C D
4) Pazarlama problemlerini ¢bzebilme.
1,2 A B, C,D
5) Bir isletmenin pazarlama programini tasarlayabilme.
) s p prog y 12 A B,C, D
6) Pazarlamayla ilgili is diinyasindaki gelismeleri
) yla ilgili is diny gelis 12 A B, C,D

elestirebilme.

Ogretim

Yéntemleri: 1-Anlatim, 2-Agiklama

Olcme

.. . A-Kisa sinav, B-Ara sinav, C- Odev, D-Yariyil sonu sinavi
Yontemleri:




Hafta Konular

1 Pazarlama Hakkinda Temel Bilgiler
2 Pazarlama Kavrami

3 Pazarlamanin Tarihsel Gelisimi
4 Pazarlama Bilgi Sistemi

5 Pazar ve Tuketici Cesitleri

6 EndUstriyel Pazarlar

7 Pazar Bélimlendirme

8 Talep Tahminleri

9 Ara Sinav

10 Mamul

11 Fiyat

12 Tutundurma

13 Dagitim

14 Pazarlama Yonetimi Organizasyonu

15 Uluslararasi Pazarlama

DERS AKISI
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KAYNAKLAR

e MUCUK, Ismet, 2007, Pazarlama Ilkeleri, 16.Basim, Tirkmen Kitabevi,

e http://personel.kirklareli.edu.tr/serdar-canbaz/

http://www.serdarcanbaz.info/

Diger Kaynaklar 2008

Islamoglu, Ahmet Hamdi, Temel Pazarlama Bilgileri, ABP Yayinevi, izmit,

e Yiikselen, Cemal, Pazarlama ilkeler-Yénetim Ornek Olaylar, Gézden
gecirilmis 7.Baski, Anakara, 2008.




MATERYAL PAYLASIMI

Dokiimanlar http://personel.kirklareli.edu.tr/serdar-canbaz/
Odevler http://personel.kirklareli.edu.tr/serdar-canbaz
Sinavlar http://personel.kirklareli.edu.tr/serdar-canbaz

DEGERLENDIRME SiSTEMi

YARIYIL ICI CALISMALARI SAYISI KATKI YUzZDESi
Ara Sinav 1 % 30

Odev 1 % 10

Devam 1 % 10

Toplam 3 % 50

Yil icinin Basariya Orani 4 % 50

Finalin Basariya Orani 1 % 50

Toplam 2 % 100

DERS KATEGORIiSi Sosyal Bilimler % 100

DERSIN PROGRAM GIKTILARINA KATKISI

. Katki Dazeyi
No Program Ogrenme Ciktilar
12345
1 isletme yénetimi ile ilgili temel bilgi ve becerileri kavrayabilme. X
2 Isletme ydnetimi ile ilgili temel bilgi teknolojileriyle birlikte gelismis paket X
programlari kullanabilme.
3 Yonetim fonksiyonlarina teorik agidan hakim oldugunu gdsterebilme ve bu X
fonksiyonlar pratik agidan uygulayabilme.
4 Isletmelerde biiro diizenine, calisma sartlarina ve ekip calismasina uyum saglama
yetenedini kazanabilme.
5 Isletmelerin kurulus ve isleyisi siirecindeki biitiin mevzuata hakim olabildigini
gobsterebilme.
& Makro ve mikro boyutta ekonomi bilgisine sahip olabilme.
7 Yeterli dizeyde mesleki yabanc dil bilgisine sahip olabilme.
8 X

Is yasaminda ve is iliskilerinde meslek etigine ve sosyal sorumluluk anlayisina




sahip oldugunu gosterebilme.

Isletme iginde dogdabilecek durum ve olaylara dair sorunlari algilama ve sorunlara

9 X
yaratici gbzimler gelistirme yetenedini kazanabilme.
10 Atatiirk Ilkeleri ve Inkilaplar ve Tirkgeyi kullanma konusunda yeterli bilgi ve biling
dlizeyine erisebilme.
AKTS / is YUKU TABLOSU
Siresi Toplam
Etkinlik SAYISI (Saat) Is Yuki
(Saat)
15 3 45
Ders Siresi (Sinav haftasi dahildir: 15x toplam ders saati)
.. 15 4 60
Sinif Disi Ders Calisma Siresi(On galisma, pekistirme)
1 10 10
Ara Sinav
1 15 15
Kisa Sinav
.. 1 15 15
Odev(ler)/Seminer(ler)
. . 0
Uygulama (Lab., Atdlye, Arazi,... Raporlar)
o 0
(D)o =] o (SRRSO )
1 20 20
Yariyill sonu sinavi
. . 165
Toplam Is Yiikii
L 6
Toplam Is Yiikii / 30 (s)
6

Dersin AKTS Kredisi




Course Introduction Form (ingilizce) Form 2b:

Course Information

Ye?r of Course Title Code Semester L+P Hour Credits ECTS
Curriculum
PRINCIPLES OF
2013 MARKETING PZR13251 Autumn 3+0 3 6

Prerequisites None
Languag_e of Turkish
Instruction
Course Level Associate’s Degree
Course Type Compulsory
Department/Program

Coordinator Ogr. Gér. Serdar CANBAZ

Instructors Ogr. Gér. Serdar CANBAZ

Assistants

The purpose of this course, students understand the concept of marketing

Goals o - . . . .
and its importance within the business is to provide grip.

Marketing concept, the basic concepts of marketing, marketing functions,
decision-making in marketing, marketing planning, marketing management

Content process, marketing, environmental conditions, buying behaviour, the
decisions of the target market, marketing mix decisions on staff, marketing
plan, marketing activities, control

Learning Outcomes Teaching Assessment
9 Methods Methods

1) Students will be able to explain the basic concepts related
to marketing. 1,2 A B, C D
2) Students will be able to explain marketing functions and
the relationship between. 1,2 A/ B, C D
3) Students will be able to give examples for consumer
behaviors. 1,2 A B, CD
4) Students will be able to solve marketing problems.

1,2 A, B, C, D
5) Students will be able to design an enterprise’s marketing
program. 1,2 A B, CD
6) Students will be able to criticize developments in the

1,2 A, B, C D

business world about markets.




Teaching
Methods:

Assessment
Methods:

1- Narration, 2- Explanation

A- Quizzes, B- Midterm exam, C- Homework, D- Final exam.

10

11

12

13

14

15

COURSE CONTENT

Week Topics

Marketing Basics

Marketing concept

Historical Development of Marketing

Marketing Information System

Market and Consumer Types

Industrial Markets

Market Segmentation

Demand Forecast

Midterm Exam

Product

Price

Promotion

Place

Marketing Management
Organizastions

International Marketing

Study Materials

MUCUK, Ismet, 2007, Pazarlama ilkeleri,
Turkmen Kitabevi, Istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, Istanbul
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MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, Istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, Istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Turkmen Kitabevi, Istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, Istanbul

MUCUK, Ismet, 2007, Pazarlama Ilkeleri,
Tirkmen Kitabevi, istanbul
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Tirkmen Kitabevi, Istanbul
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Textbook

Additional Resources

RECOMMENDED SOURCES

e MUCUK, Ismet, 2007, Pazarlama Ilkeleri, 16.Basim, Ttrkmen
Kitabevi, Istanbul

e http://personel.kirklareli.edu.tr/serdar-canbaz

e http://www.serdarcanbaz.info

e Islamoglu, Ahmet Hamdi, Temel Pazarlama Bilgileri, ABP
Yayinevi, Izmit, 2008

e Yikselen, Cemal, Pazarlama ilkeler-Yénetim Ornek Olaylar,
Gozden gegirilmis 7.Baski, Anakara, 2008.

MATERIAL SHARING

Documents http://personel.kirklareli.edu.tr/serdar-canbaz/
Assignments http://personel.kirklareli.edu.tr/serdar-canbaz
Exams http://personel.kirklareli.edu.tr/serdar-canbaz

ASSESSMENT
IN-TERM STUDIES QUANTITY PERCENTAGE
Mid-Term Exam 1 % 30
Homework 1 % 10
Continuation 1 % 10
Total 3 % 50
Contribution of in-term studies to overall grade 4 % 50
Contribution of final examination to overall grade 1 % 50
Total 2 % 100
COURSE CATEGORY Social Sciences % 100

No

COURSE'S CONTRIBUTION TO PROGRAM

] Contribution
Program Learning Outcomes

12345
Students will have basic knowledge and skills related to the business X
administration.
Students will be able to use advanced level package programs used in information X
technologies related to the business administration.
Students will be able to demonstrate their theoretical knowledge of management X

functions and apply this knowledge in practice.




Students will gain the ability to adapt to the office environment, working

4 conditions and team-work.
5 Students will be able to demonstrate their knowledge of legislations concerning
the founding and running processes of businesses.
6 Students will gain general knowledge of economics at macro and micro levels.
7 Students will have necessary knowledge of vocational English.
8 Students will gain knowledge about social responsibility and business ethics in X

business life and business relations.

Students will have the ability to estimate the possible problems related to
9 situations and events that can emerge in the business and how to develop X
creative solutions.

Students will have adequate knowledge on using the Turkish language, Ataturk’s

10 principles and history of the Turkish revolution.

ECTS ALLOCATED BASED ON STUDENT WORKLOAD BY THE COURSE DESCRIPTION

Duration Total
Activities Quantity (Hour) Workload
(Hour)
. ) 15 3 45
Course Duration (Including the exam week: 15x Total course hours)
15 4 60
Hours for off-the-classroom study (Pre-study, practice)
. 1 10 10
Mid-terms
. 1 15 15
Quiz
1 15 15
Homework(s)/Seminar(s)
. 0
Practice (Lab., Workshop, Area,... Reports)
0
OthErsS (couiiieiece et )
. - 1 20 20
Final examination
165
Total Work Load
6
Total Work Load / 30 (h)
6

ECTS Credit of the Course




